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The Unconscious Consumer 
Gavin Fitzsimons

Remembering What Matters: 
Why Meaning Outlasts Details 
Lila Davachi 

Q&A: Fitzsimons and Davachi

break

The Social Brain: How Influence 
Changes Perception
Emily Falk 

Humanizing Your Brand 
Through Consumer Engagement 
Demi Oba

Q&A: Falk and Oba 
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Money and the Mind: How 
Financial Perceptions Shape 
Consumer Behavior         
Eesha Sharma

What Are We Missing: Human 
Bias in Algorithm Design 
Carey Morewedge

Q&A: Sharma and Morewedge 

break

Beyond the Label: The 
Behavioral Diversity of Gen Z 
Jenny Haggard

Applying the Principles 
of Unreasonable 
Tom Denari & Kari O’Neill 

Q&A: Haggard, Denari and O’Neill 

Cocktail hour and discussion

welcome and introduction
tom denari

welcome to the afternoon
tom denari

afternoon
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