CONFERENGE
AGENDA = 9.30

MORNING (EASTERN DAYLIGHT TIME)

R UNREASONABLE NS

A MODERN LOOK AT CONSUMER MOTIVATIONS

AFTERNOON

09:10 A+ 09:20 AM WELGOME AND INTRODUCTION

TOM DENARI

09:20 AM -+ 09:45 AM THE UNGONSCIOUS CONSUMER

GAVIN FITZSIMONS

09:50 M + 10:15 v REMEMBERING WHAT MATTERS:
WHY MEANING OUTLASTS DETAILS

LILA DAVACHI

10:15 am + 10:30 am 0&A: FITZSIMONS AND DAVAGHT
10:30 aM + 10:45 am BREAK

10:50 aM + 11:15 am THESOCIAL BRAIN: HOW INFLUENGE
GHANGES PERGEPTION

EMILY FALK

11:20 AM =+ 11:45 am HUMANIZING YOUR BRAND
THROUGH CONSUMER ENGAGEMENT

DEMI OBA

11:45 am + 12:00 pv (&A; FALK AND 0BA

12:00 pM =+ 01:15 PM [|INCH

PRESENTED BY

Y/ YOUNG &
=1 LARAMORE

01:15 pMm + 01:20 PM

01:20 pM » 01:45 PM

01:50 PM + 02:15 PM

02:15 pM + 02:30 PM

02:30 PM + 02:43 PM

02:50 pM + 03:15 PM

03:20 PM + 03:40 PM

03:45 PM + 04:00 PM

04:00 pM + 06:00 PM

WELGOME T0 THE AFTERNDON

TOM DENARI

MONEY AND THE MIND: HOW
FINANGIAL PERGEPTIONS SHAPE
GONSUMER BEHAVIOR

EESHA SHARMA

WHAT ARE WE MISSING: HUMAN
BIAS IN ALGORTTHM DESTGN

CAREY MOREWEDGE

0&A: SHARMA AND MOREWEDGE

BREAK

BEYOND THE LABEL: THE
BEHAVIORAL DIVERSITY OF GEN L

JENNY HAGGARD

APPLYING THE PRINCIPLES
OF UNREAGONABLE

TOM DENARI & KARI O°’NEILL

0&A: HAGGARD, DENART AND O°NEILL

GOGKTAIL HOUR AND DI3GUSSION

Tk



