CONFERENGE
AGENDA = 9.26

MORNING (EASTERN DAYLIGHT TIME)

R UNREASONALE D

A MODERN LOOK AT CONSUMER MOTIVATIONS

AFTERNOON

08:00 * » 09:10 *

09:10 » » 09:20 A~

09:20 ** + 09:45 *

09:50 ** + 10:15 A

10:15 ** + 10:30

10:30 ™+ 10:45 v

10:50 "+ 11:15 v

11:20 *" > 11:45

11:45 ™+ 12:00 P

PRESENTED BY

Y/ YOUNG &
=1 LARAMORE

REGISTRATION OPENS AND
GONTINENTAL BREAKFAGT

INTRODUGTION AND WELGOME

TOM DENARI

THE UPSIDES OF IMPERFEGTION
IN THE MARKETPLACE

ALTX BARASH

THE LANGUAGE OF REQPECT:
WHY BRANDS NEED TO UNDERSTAND
GONSUMER DIGNITY

CAIT LAMBERTON

0&A: BARAGH AND LAMBERTON
BREAK

FROM PURPOSE 10 PURGHAGE:
UNDERSTANDING HOW GSR
MOVES CUSTOMERS

ABIGAIL SUSSMAN

NEUROFOREGASTING: LEVERAGING
BRAIN SIGNALS 0 PREDLGT MARKET
OUTGOMES

CAROLYN YOON

0&A: SUSSMAN AND YOON

12:00 ** + 01:15 ™

01:15 * » 01:20 P

01:20 ™ » 01:45 P

01:30 ** » 02:15 ™

02:15 ** » 02:30
02:30 * -+ 02:45

02:50 * » 03:15 ™

03:20 ™ » 03:40 P

03:45 ™ » 04:00 ™

04:00 " » 06:00 ™

LUNGH
WELGOME T0 THE AFTERNDON

TOM DENARI

NUMERIGAL PERGUAGION: HOW FRAMING
NUMBERS INFLUENGED GONSUMER BEHAVIOR

KEITH WILCOX

THE PSYGHOLOGY OF VALUE - PRIGING

MANOJ THOMAS

0&A: WILGOX AND THOMAS
BREAK

FUTURE FANDOM - SPORTS T0 BRANDG

MICHAEL LEWIS

APPLYING THE PRINGIPLES
OF UNREASONABLE

TOM DENARI AND
KARI O°NEILL

0&A: LEWIS, DENARL AND O°NELLL
GOGKTAIL HOUR AND DI3GUSSION

CONFERENCE

SPONSOR



